Rewriting the headlines - Lesson Plan 1 hour

Objectives

By the end of this lesson you will be able to

- Apply a range of questions to reported research in the media that relate to the
research itself (using the acronym SMURF — Sample, Measures, Unbiased Research,
Funding) and to how it is presented (CASES — Contradictory or supporting evidence,
Accuracy, Sources, Exaggeration, Selective)

- Rewrite a headline to reflect the content

Time Activity Resources
0.00 Looking at how research is reported in the media Slide 2
5 mins - Pairs/small groups discuss What is
‘What is research?’ research?
Lead discussion about ideas of what research is from the
groups
Research is... Slide 3
Research is...
0.05 - Pairs/small groups discuss ‘Where do you or your Slide 4
5 mins family see, hear or read the news? Where so you
Lead discussion about ideas of where news is found see, hear or read
The media is... the news?
Discuss the role of social media — as a filter for other links Slide 5
The media is...
0.05 - Discuss in pairs/small groups Slide 6
5 mins ‘What is a ‘headline’?’ What s a
‘What does it look like?’ headline?
Example headline ‘Grapes Fight Memory Loss’ Slide 7
Headlines — Eye catching, BOLD, key points, short Example
headline
0.10 Ask ‘How do you feel when you read this headline? Slide 8
10 mins | Obtain a few responses How do you feel

‘What questions should you ask about this headline?’ (slide
9)
- Pairs/small groups. Allow a few minutes for
discussion

Then ask ‘Are your questions about the research or how it is
presented or reported?’ (slide 10)
Allow a few minutes to answer this and think of any more
guestions under the two headings
Collect the questions under the two headings

- Questions about the research

- Questions about how the research is presented

when you read
this headline?
Slide 9

What questions
should you ask
about this
headline?
Slide 10

‘Are your
guestions about
the research or
how it is
presented or
reported?’




0.20 Review the questions on slide 11 Slide 11
5 mins | ‘Questions about how the research was done‘ SMURF ‘Questions about
Sample, Measures, Unbiased Research, Funding how the research
Discuss what each question means was done’
0.25 Review the questions on slide 12 Slide 12
5 mins | ‘Questions about how the research is presented or ‘Questions about
reported’ CASES Contradictory or supporting evidence, how the research
Accuracy, Sources, Exaggeration, Selective is presented or
Discuss what each question means reported’
0.30 Immediate reaction to the headline Slide 13
10 mins | ‘Chocolate is good for you - official’ ‘Chocolate is
good for you -
How do you feel when you read this headline? official’
Slide 14
How do you feel
when you read
this headline?
What questions would you ask about this headline? Slide 15
Give out handout of the article and the handout with the What questions
questions (SMURF and CASES) would you ask
NOW rewrite the headline about this
Compare headlines from different groups headline?
Handout — article
Handout -
questions
0.45 Give out a range of headlines on different topics — health, Slide 16
10 mins | food, energy etc (one to each group or all to work through Example
several). Choose headlines that are relevant to your topic. headlines
What questions would you ask about this headline?
Use the handout with the questions — with the whole article | Slide 17
NOW rewrite the headline Now rewrite a
Compare headlines from different groups headline
0.55 Review Slide 18
5 mins | What have you learned about Research? Review
What have you learned about communicating Research?

Sources of articles to review

https://www.nhs.uk/news/ Explains ‘behind the headlines’ — a guide to the science behind

the news.

www.medialens.org Check the media’s version of events against credible facts and opinion

provided by journalists, academics and specialist researchers and then publish both
versions, together with commentary.



https://www.nhs.uk/news/
http://www.medialens.org/

